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Beauty Lovers!

[ivete pehoc AQPEAN o1 povadikn Koivotnra

Opopeiag pag yia va avtapeifeoTe yia kaOe
oag ayopd. @a exete mpooPBaon oe utépoya
TEOIOGVTA OpoPPIAC Kal euegiag!

Eyypaepeite onpepa kai apyioTe va
amolapPavere Ta opén cag xwpig cuvdpopn.

ZeKAEIOWOTE MPOCPOPEG KAl
amok\eloTikEG emPBpaPevoeiq

Bpeire 1ig A\uoeig yia
gvav uylieivo tpomo {wig
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Kal éva eupU pACPA TPOTOVTWY

‘j TOOOPOPES, ATOKAEICTIKA TTOOVOIA
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Eukoleg
KaBnpepIveg
POUTIVEG

AnoTe\eoparika kai
aocaln TPOIdvTa

ATOKTNOTE TNV KAAUTEEN
shop and share epmeipia
PE TO

Oriflame app

Ta rekeuraia AkoloubnoTe Tig
Aavoapiopara mpoiovTwy gival TAGEIG P&
oTa xépla oag TIG TPOOCPOPEG OPOPPIAG Pag
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HEW LAUKCHES TO REIMYEMT

FOUR LODK

K\Q MoipaocTeite Ta pe piloug
EukoAa - amd 1o TnAépwvo oag
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[ivere pélog TG Koivotnrag!

Heyypaen eivai dwpeav ka1 Oa AaPere oleg
i emPBpaPeloeic amo TV mEWIN
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5 0pENn, ekatovTadeg mpoiovTta, OAa 0oa
XPeIAleCTE YIa TNV OPoPPIA KAl TNV eVeEia
akpifwg otnv mopTa oag!
H ppovrida, dnpioupyikornra kai diackédaon,
EekIvael pe TNV opopPid, alld TPOCPEPEI KAl
moA\d mepicodtepal

Emotnpovika
anodederypévn
anédoon og O\a 1a
TPOoIovTa, cUPPwWva
YE Ta QUOTNPAG
nmpoéTuna g EE

5 BpaPeupeveg Aiké pag
TATEVTEG YIA TV o gpyaoTnplio
KalvoTopia oTnv i €PEUVAG Kal
MNepimoinon g avantuing
Emdeppidag OTN 2TOKXOAPN

PiINikd mpog To Aeopeudpaore
mepiBailov kai nBika amévavTl OTOUG
dnpiloupynpéva - avBpwtoug Kal
XPNOIPOTOIoUpE POVO oTov mAavhTn,
TPWTEG UNEG TTOU Snpioupywvrag
mapdyovrai pe k ouvBEéoeIg pe nBIkO

umeuBuvoTnTa TPOTO

Anpioupyoi g ™
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TO THE MEMBER REWARD PLAN eivai éva epropikd mpoypappa g Oriflame mou mapéyel
€161k 0pEAN ata eyyeypappéva MéAn. To mapdv éyypapo TePIYPAPEI TOUG OPOUG KAl TIG
nmpoinobéoeig Twv mapoywv Tou THE MEMBER REWARD PLAN. H Oriflame &ev mapéyel
kapia eyyunon oxetikd pe  SiaBecipotra r Tov xpdvo diabeoipdtnrag tou THE MEMBER
REWARD PLAN rj ommoloudnmote amd ta ogeAn Tou 1) OTi To Mpdypappa autd Oa odnyroel
oe omolodrmote emimedo elcodnparog yia 1a MéAn. H Oriflame Siatnpei To Sikaiwpa kata
TNV amoAUTN SIGKPEITIKN TNG EUXEQEIQ VA EVNPEPWVEI, VA TOOTIOTOIE I} VA AKUPWVEI TO
THE MEMBER REWARD PLAN, cupmepidapPavopévng TG agaipeong, avacToAng I
Tpomomoinong onoloudnmore amd Ta 0PEAN, TOUG OPOUG KAl TIG TPOUTOBETEIC TOU.
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